JLMC 220 Principles of Public Relations
Greenlee Schoal of Journalism and Communication
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Spring 2008

MWF 10:00to 10:50 am. LaganarcinoroombEQ0164
John Thomas Lecturer

Office: 211DHamilton HallE. by appointment.

Office phone: 5152946035

E-Mail, best way to contact, jcthomas@iagate.edu

Cour se Description

JLMC220 will introduce to you the fundamentals of Public Relations as a
professional discipline. We will examine five main topics:

1. The profession of public relations.

2. The creative aspect of public relations.

3. The principles of strategies, tactics and flexibility.
4. The “publics” of public relations.

5. The process/practice of public relations.

6. The history of public relations in America.

I n-Class Expectations

My educational philosophy is one of “doing vs. lecturing.” Each class
period will contain a mix of lecture and group projects. The course will
draw on your communication skillsand knowledge. It is partially an
“applied” course, in that we will not only read, discuss, and theorize public
relations topics, but also create and plan activities within the framework
of public relations best practices.

Organization and class Agency Structure

For group project work both in and out of class, you will be divided into
agency groups of about 8 students. Each agency is autonomous, and will be
competing with other agencies over specific class assignments and case
studies.



Cour se Deliverables Byou must:

[HEN

. Attend class.

2. Read each text assignment.....Public Relations: The Profession and
the Practice by Dan Lattimore, Otis Baskin, Suzette Heiman,
Elizabeth Toth and James Van Leuven.

3. Participate in class discussion.

4. Participate within your agency. Prepare and deliver both oral and

written group presentations.

Participate in your agency’s “personnel” evaluation.
6. Exhibit professionalism within your agency and the class.

hd

Pr ofessionalism

Your attendance is expected for every class and outside agency meeting.
If you cannot attend, please let me know prior to the class of your
expected absence (e-mail). Group absence will be detrimental to your
grade for the course.

All assignments are due at the start of class. Unless you have arranged for a
change in a deadline, there will be no credit for late work. Plagiarism
(literary or artistic theft) will not be tolerated. As required, cases of
dishonesty will be reported to the Director of the School and ISU Dean of
Students Office for disciplinary action. Please continue to develop your
skills in attributing your sources.

Accommodation for students with disabilities

Students with disabilities are welcome in this class, and all reasonable
accommodations will be made to provide a successful learning experience.
If you have a disability and would like an accommodation, please contact the
ISU disability Resources office or me as early in the semester as possible.



Evaluations

20%...... of your grade will be based on a series of in-class quizzes. There
are no make-ups without prior notification of expected absence.

20%...... of your grade will come from a mid-term paper.
40%........ of your grade will come from group work in-class.
20%...... of your grade will come from a final project.

XX%......Your final grade will be “tempered” by peer group evaluations.

About your instructor

I am here to -- share with you what | havelearned over a 38 + year
advertising, brand management, public relations and consumer
research career .

| highly value creativity, and I hold the communications professions in the
very highest regard. Business communications is one of the most pressure
packed, creative, fast, challenging, -- exciting careers that one can pursue.

[ am an advertising and public relations professional. 1 have produced
everything from award winning commercials and films to complex retail
communications. Over my brand management/communications career |
have received award recognition for numerous television commercials,
product films, print ads, brochures, point of purchase materials and web
executions along with several appliance product patents. In 1998 I was
honored by Advertising Age as one of its top 100 U.S. Marketers.

I received my undergraduate degree from UNI in Cedar Falls. I have
completed non-degree post-graduate work at both the U of Michigan, and U
of lowa — primarily social science survey research theory. I received my
MS in Journalism and communications in 2007 at lowa State University.

Contact MeEE. . For Questions or help regarding JLM C 220Bthis is
primarily why I am here, if you do not understand an assignment, grade or
public relations concept, talk to me.



JLMC 220 Tentative Schedule Spring 2008
Week | DATE Lecture/projects/discussion Read Graded
Work
1 1/14 Deliver Syllabus, Expectations Chapter2
Project groups — 10 teams of 8
1 1/16 Assign PR history-pioneers project 1
& Handout
Lecture on Introduction to PR — I evaluation
sheet
1 1/18 Work in class: -- # name
and topic
2 1/23 Lecture on Introduction to PR —II 1
Work in class
2 1/25 1- 5 Present on the 25™ — 5 History skits Present
&
Evaluate
3 1/28 6- 10 Present on the 28" — 5 History skits Present
&
Evaluate
3 1/30 Feedback on the skits Handout
Lecture on Creativity in public relations /value
3
3 2/1 Recap creativity and Quiz over
Lecture: Theoretical basis for Public Relations History and
Theory-why Introduction
Assign case study chapter 3 — Quizs
4 2/4 Citizens to Stop the Coal Trains
Work in class
4 2/6 Work in class
4 2/8 6-10 Present Coal trains and evaluate Present
Case
Study
5 2/11 1-5 Present Co al trains and evaluate 4 Present
Case
Study
5 2/13 Report out of presentation results
Lecture: diffusion, Agenda setting in detail
MVEP
A+B=C
5 2/15 Guest Speaker Dr. Bugeja
Ethics and Objectivity
6 2/18 Wrap up Theory, law and Ethics 5 Quiz
Ethics, law
& Theory
6 2/20 * Assign midterm paper Discuss midterm
Group discussion of midterm paper - presentation




6 2/22 The Research Need lecture
Pre and Post
7 2/25 Give ethnography presentation
Assign ethnography to groups
7 2/27 Work in and out of class on ethnography
7 2/29 Wrap-up on research and analysis segment Quiz
In and out of class work on ethnography in groups Research
8 3/3 1-5, 10 pages — no rules Midterm paper
Midterm presentation due
Present Papers
8 3/5 6-10, 10 pages — no rules Midterm paper
Midterm presentation due
Present Papers
8 3/7 6-10 ethnography presentation Present
ethnography
And group
paper
9 3/10 Present
1-5 ethnography presentation ethnography
and group
[ Submit midterm gradesby 3/11< C] paper
9 3/12 Writing research questions (2 per group)
Quiz on creativity Quiz
9 3/14 Office: return midterm papers
211D, Hamilton Hall
Spring break 3/17 — 21
10 3/24 Lecture on final grade and peer review
Strategic event planning
10 3/26 Lecture Strategy, tactics 6
Assign Political Exercise, a plan and presentation 7
Work in class — a political event 8
10 3/28 No class ...attend Thursday lecture
3/27 Union — Prejudice
11 3/31 Communicating Your Message Quiz
Evaluating Effective Campaign results Prejudice
Lecture
11 4/2 Technology and Public Relations 17
Work in class
11 4/4 Work in class
12 4/7 Media Relations 9
Guest Speaker
12 4/9 1-5 Present Political planning exercise Present and
Group Paper Evaluate
12 4/11 6-10 present political planning exercise Present and
Group Paper Evaluate
13 4/14 Employee Communications 10

Guest Speaker




13 4/16 Community Relations
Consumer Relations and Marketing
13 4/18 Assign Final project
14 4/21 Work in class final project
14 4/23 Work in class final project
14 4/25 Work in class final project
15 4/28 Handout Peer group evaluations 11
12
15 4/30 Groups 1 — 10 Present final project Present final
project
15 572 Hand in final Peer evaluations Evaluations
Due
16 5/5-9 Finals Week Peer
Pick up peer evaluations — required Evaluations

This is tentative -- Changes may take place without notice. Particularly to accommodate

outside guest speakers.




