
 
JLMC 497-2 Mass Communication Research Methods 

Spring 2008 
 

Tuesdays and Thursdays, 2:10-3:30  
Hamilton Hall 05 

 
Instructor: Dr. Suman Lee 
Office: 204A Hamilton Hall 
Phone: 515-294-0496 
Email: smlee@iastate.edu 
Office Hours: 1:00-2:00 Tuesdays and Thursdays or by appointment 
 
Purpose 
This course is designed to learn about concepts, designs, methods, applications, and 
ethics of applied research in mass communication.   
 
Objectives 
Upon successful completion of this course, the student will be able to: 
 

1. To learn research methods for decision making in professional mass 
communication practice. 

2. To learn about research settings, methods of observation, measurement, data 
analysis, interpretation of findings, research reports and the application of 
research findings. 

3. To learn to analyze and criticize research reports. 
 
Required Text 
Wimmer, R. D., & Dominick, J. R. (2006). Mass media research: An introduction (8th 
edition). Belmont, CA: Wadsworth. 
 
Evaluation 
Grading in this course will be based on a cumulative point system: 
 
  Exam 1     100  

Exam 2  100  
Exam 3  100 
Exercises    50   
Attendance     50   

 
 Maximum Points 400 
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Grades will be assigned based on accumulated points as follows: 
 

Superior Range 
370-400  A 
360-369 A- 
Good Range 
340-359 B+ 
330-339 B 
320-329 B- 

Average Range 
300-319 C+ 
290-299 C 
280-289 C- 
Barely Passing 
240-279 D 
Failure 
0-239 F 

  
Exams:  (300 points) You will take three exams that test your mastery of the textbook material 
and lectures. 
 
Exercises: (50 points) Individual or group exercises will be assigned in class or as take-home.  
 
Class attendance: (50 points) Regular class attendance is expected. Ten points will be deducted 
for each unexcused absence. Three unexcused absences lead to failing course grade. You must 
provide documents to be considered for excused absence.  
 
Professionalism 
Communication managers must be professional in every sense. Professionalism in this course 
means: 
 

1. Being prepared for class (including completion of readings and assignments) 
2. Treating classmates with respect during discussions and other interactions. 

Discrimination or harassment with regard to race, gender, creed, etc., will not be 
tolerated. 

 
Accuracy 
The value of your work and creativity are neutralized by errors.  You will be graded down when 
your work contains factual errors, grammatical flaws and/or misspelled words.  Refer to the 
Associated Press Stylebook on all questions relating to correct style. 
 
Students with Challenges 
The instructor is committed to helping students with special challenges overcome difficulties 
with comprehending the subject matter, while abiding by the standard code of confidentiality. 
Students affected by such challenges should provide me with an official statement from 
university explaining his/her situation before performance becomes a factor. 
 
Academic Dishonesty 
Academic dishonesty is an important issue of concern at the Iowa State University. Students who 
violate University rules on scholastic integrity are subject to disciplinary penalties, including the 
possibility of failure in the course and dismissal from the University. For example, plagiarism or 
cheating will result in a failing grade for this course.   
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Form  
Prepare all work as if it were to be submitted in a professional setting.  No handwritten work will 
be accepted.  Unless specified otherwise, all writing assignments should be (1) submitted on 8 X 
11 inch paper; (2) printed on one side of the page only; (3) prepared in a 12-point typeface; and 
(4) free of handwritten corrections. 
 
Course Schedule 
The following is a tentative outline of topics over the course of the semester and is subject to 
change. 
 

Date   Topics     Reading  
Week 1 & 2  1/15-24  Introduction of Mass Media Research Ch. 1   
  
Week 3 & 4    1/29-2/7 Scientific Method    Ch. 2 
 
Week 5            2/12-14 Research Ethics    Ch. 3    

         
Week 6 2/19  Sampling     Ch. 4    

2/21  Exam 1       
 
Week 7 2/26-28 Qualitative Research    Ch. 5 
            
Week 8 3/4-6  Content Analysis    Ch. 6    
 
Week 9 3/11-13 Survey Research    Ch. 7   
       
Week 10 3/18-20 Spring Break (No Class) 
    
Week 11 3/25  Longitudinal Research   Ch. 8 
  3/27  Exam 2        
    
Week 12 4/1-3  Experimental Research   Ch. 9 
 
Week 13 4/8-10  Basic Statistics & Hypothesis Testing Ch. 10-11 
   
Week 14 4/15-17 Statistical Procedures     Ch. 12   
      
Week 15 4/22-24 Research Applications   Ch. 13-15 
 
Week 16 4/29-5/1 Research Applications   Ch. 16-17  
  
Week 17 5/8-10  Exam 3   
 
    
 


