
Clabes receives ASJMC’s highest honor
Editor’s Note:

This summer, Judith Clabes 
was awarded the 2006 Gerald Sass 
Award for Distinguished Service to 
Journalism and Mass Communication, 
the ASJMC’s highest honor.

Clabes is president and chief 
executive officer of the Scripps 
Howard Foundation, a Greenlee 
School Advisory Council member, 
and benefactor to the school. We are 
printing her acceptance speech. 

I thank ASJMC for this meaningful 
honor. I am humbled to have an award 
given in Gerald Sass’ name. To a 
person, those who have extended their 
good wishes to me have said, “He is 
a great guy, my mentor, who made a 
difference in my life.’’  You have a long 
reach, Gerry, and an envious legacy. 
You should be reminded again tonight 
that you have touched the lives of so 
many who continue to touch the lives 
of others in meaningful ways. Now you 
have touched mine. Yours has been 
a gift that keeps on giving, and you 
should know that it matters.

Educators and journalists are 
at the top of my list of most admired 
people—I never get asked in those 
public opinion surveys—so my 

gratitude is doubled for recognition 
from an organization that represents 
both.

It was a teacher who turned me 
onto journalism in high school, where 
I was editor of the school paper. I 
went on to major in journalism at the 
University of Kentucky where Gene 
and I were married students living 
on love and 3-pounds-for-a-dollar 
hamburger meat. Canned goods were 
10 cents each and our weekly grocery 
budget was $10. We were lucky: we 
managed to spare ourselves ramen 
noodles I hear so many students talk 
about as a staple today. We had loans 
and jobs and full class loads. A six-
year plan, something else so many 
students today talk about, was also 
not an option for us. We needed to get 
in, get out and get a job.

We were both first-generation 
college-going students from hard-
working families who wanted a better 
life for us. (It amazes me to hear 
still today that so many students are 
still first-generation college-going.) 
My father, like others of his time, felt 
that a young woman going to college 
should go for nursing or teaching. 
In fairness he didn’t see this as a 
gender issue but as a job and security 

issue. So to satisfy my father – which 
I truly wanted to do – I pursued the 
qualifications for a teaching certificate, 
which meant I also had to qualify for 
an English major. I followed my heart 
to the journalism major, and to do all 
that and still finish in four years meant 
heavy course loads. I did not then 
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– and do not now – consider 12 hours 
a semester’s full course load. For 
me, my choices meant full summers 
and intercessions, too – but that rigor 
fully prepared me for the real-life 
demands of both the classroom and 
the newsroom. The 40-hour workweek 
is a myth in either place.

“We were both 
first-generation 
college-going 
students from 
hard-working 
families who 
wanted a better 
life for us.”

Judith Clabes

Clabes—continued on page 5



Council welcomes five new members

Tom Wilson earned a degree in Journalism with an 
advertising emphasis from Iowa State in 1978 and has 
worked as a marketing professional in the Minneapolis area 
since shortly after graduation.

He has worked on national and international accounts 
including Fisher Nuts, Ralston 
Purina, and Penn sporting 
goods. Wilson supervised 
creative teams working for 
Borden Foods, K-Mart, and Dairy 
Queen.

Wilson is currently executive 
vice president and chief 
connectivity officer for Risdall 
Advertising in New Brighton, 

Minn.

Tom Wilson

Lisa Meyer has built a marketing and marketing 
communications career that has set her among the top of 
her peers.

McCall’s, in association with Adweek Magazine, named 
her one of the “10 Best Women 
in Advertising” in 1994.

Meyer most recently become 
a consultant to the Pohlad 
Family Charities, an offshoot of 
her growing involvement in the 
area of strategic philanthropy.

She recently completed a 
week-long residency at Stanford 
University playing jazz piano in 

the Stanford Jazz Workshop.

Lisa Meyer

John Arends earned a journalism degree at Iowa State 
in 1977, and is currently president and chief executive 
officer of Arends, a marketing group founded by his father, 
Greenlee School Advisory 
Council member Don Arends.

Arends, Inc. is based near 
Chicago and serves local, 
regional, national and multi-
national corporate clients 
including Kaiser Aluminum, 
Canadian Pacific Railway, 
Lucent Technologies, Philips, 
and Tyco.

John Arends

Patricia Dean, who earned a B.S. in Journalism from 
Iowa State in 1968, is the Associate Director of the School 
of Journalism, Annenberg School for Communication at the 
University of Southern California.

Prior to academia, Dean 
was a professional broadcast 
journalist in Chicago for more 
than 18 years, where she worked 
as a news show producer, 
executive producer, writer/
producer for two award-winning 
investigative units and director of 
programming.

Patricia Dean

Jerry Bowen attended Iowa State University from 1965 to 1968, has been a national and 
international CBS News correspondent based in Los Angeles since 1979.

He reports primarily for the CBS Evening News, contributes to other CBS News broadcasts 
and also delivers profiles of celebrated and not-so-celebrated Americans for CBS News 
Sunday Morning.  

He joined CBS News in April 1977 as a reporter in its Chicago bureau, and is the recipient 

of three Emmy Awards.

Jerry Bowen
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Geneva Overholser began a storied journalism career 

at the Colorado Springs Sun, where she covered city hall 

and the state legislature before freelancing from Africa and 

Europe for five years. 

She then joined the editorial page at the Des Moines 

Register, was part of The New York Times editorial board, 

returned as editor of the Des Moines Register, worked 

as ombudsman at The Washington Post, and became a 

syndicated columnist with the Washington Post Writers 

Group. She was named the 1991 Schwartz Award recipient.

Overholser then joined the Missouri School of 

Journalism in 2000, where she is Professor of Journalism 

Studies and Curtis B. Hurley Chair in Public Affairs 

Reporting.

She is a regular media commentator and CJR 

columnist, former chair of the Pulitzer Prize Board and 

officer of the American Society of Newspaper Editors.

By Matt Neznanski

Overholser to deliver keynote address
Overholser has also been a congressional fellow, 

and Nieman fellow, and currently serves on advisory 

boards of the Committee of Concerned Journalists, Knight 

Foundation and Fund for Independence in Journalism.

She is scheduled to deliver the keynote address to 

the Greenlee School Advisory Council meeting in October, 

a speech she said derives from a personal desire to 

move from “the old lament about media today to some 

constructive ways of thinking about journalism; to focus on 

some bright spots.”

This idea about bright spots occured to her following 

her work co-editing a book on the press, and continued with 

a symposium of academics and practicing journalists that 

has culminated in a white paper on the topic that begins: 

“The long-building plaint is now undeniable: Journalism as 

we know it is over.”

We asked her a few questions about journalism 

education and her planned talk.

Monthly Memo: What are some of the bright spots in 

journalism today?

Geneva Overholser: Lots of them. The world of 

nonprofit journalism: NPR, the Center for Public Integrity, 

the Guardian in the UK, for example; ethnic media; 

weeklies; projects on the Web like www.chicagocrime,org.

Memo: Are those being highlighted in journalism 

education?

Overholser: Not as much as we should. We need to 

make sure our students define journalism as broadly as the 

news consumer is defining it—even as we keep our eyes 

well trained on what elements of journalism are essential if 

it’s going to serve democracy.

Memo: What kinds of things did you have in mind after 

editing the book?

Overholser: I wanted to reach out to thoughtful people 

to talk about the full range of possibilities during this time 

of change, including some that seem verboten: What roles 

does government play? Does good work by nonprofits 

help for-profit journalism? Should journalists lobby? Should 

there be some kind of credentialing for journalism?

Memo: How have your ideas changed since talking 

with other colleagues?

Overholser: Mostly I’ve added enormously to my store 

of knowledge—and to my understanding of what’s possible. 

Memo: What are some of the key points from 

your discussions that the Greenlee School should be 

considering?

Overholser: One, the enormous changes abroad in 

our world notwithstanding, it’s not all dark out there. There 

are many promising possibilities. Two, the journalism 

academy needs to be a livelier, richer place, pondering 

these new possibilities, not so hidebound, taking some of 

these old assumptions and questioning them. Three, the 

journalism academy must help practitioners face the critical 

questions: Who’s going to pay for the journalims (should J-

schools incubate new economic models for example?) And 

how do we ensure that the old values are translated into 

new media platforms?

Overholser is scheduled to speak during the 
Greenlee School Advisory Council’s open session from 
noon to 1 p.m. Friday, October 20.

Q&A
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Continued from page 1
After graduation Gene and I went 

back home to Henderson, Ky. – a town 
with fewer people than work at the 
Pentagon – and I became a classroom 
teacher at my old high school and 
advisor to the student paper so I 
could have some of my student loans 
forgiven. I loved teaching and I loved 
the students – I still hear from some 
of them today – and I learned to 
appreciate even more the importance 
of what teachers do and are. My 
teaching years provided invaluable life 
lessons for me. I am convinced that 
good classroom teachers could be 
good at anything else they might want 
to do, and that we’re very lucky that so 
many want to do that.

On behalf of Scripps Howard 
Foundation I’m honored to be able 
to work with you on our common 
objectives, always with our eyes on 
the prize, and the prize is the student. 
I greatly value the good and great 
teaching I see today in journalism 
and mass communication. I admire 
those willing to share their expertise, 
experience and lives with the next 
wave of eager young people out 
to save the world. I know that isn’t 
easy as you strive for relevance and 
motivation against the challenges of 
the changing media landscape. But 
you aren’t alone in trying to figure all 
that out.

Let’s just take the Scripps 
company as an example. Scripps is an 
established media company with deep 
roots in newspapers, thanks to founder 
E.W. Scripps who started his penny 
press in the late 1800s. His company 
has had to stay competitive in a rapidly 
changing world, over more than a 
century. Media has always evolved, of 
course. Consider Gutenberg and his 
famous press. But today change is all 
there is. It’s at warp speed – a kind of 
speed not indigenous to academe.

Today, Scripps is a diversified 
media company with interests in 
newspaper publishing, national cable 
television, networks, local broadcast 
television stations and interactive 
media. Today our company’s 

leadership talks about media platforms 
and the shifting of control from 
companies to consumers, about an 
explosion of opportunities that means 
divorcing traditional business models, 
delivering innovative advertising 
solutions, and reinventing ourselves. 
A decade ago, the company set a 
course that reflected the conviction 
that “creating content” was Scripps’ 
core strength. So, gone was the cable 
system business and in its place were 
home and garden television, which 
the company built from the ground up, 
acquisitions of “Food Network” and 
“Great American Country” and start-
ups “Fine Living” and “DIY.” Not a bad 
strategy, it seems, given the network’s 
$1 billion revenue stream is 40 percent 
of the company’s total.

But it’s a what-have-you-done 
lately world, and the company’s 
future-talk about “interactivity and 
accountability” led to acquisition of 
“Shopzilla” and “uSwitch.” Both are 
specialized online search businesses 
that help consumers find products 
and services, compare prices and 
complete transactions. Each holds the 
promise for outsized returns on the 
company’s investment. I’m confident 
that – right now – the company is 
seeking its next catalyst for growth and 
competitiveness, all the while staying 
true to its core values and to its local 
newspapers and broadcast stations.

It surely keeps somebody up 
nights. 

 Why bring it up?  Because the 
Scripps example is a thumbnail of how 
unrelenting change is impacting an 
industry we care about – and have to 
prepare the next generation for.

That keeps us up nights, too, you 
and me, as we try to figure out how 
to respond from our own posts on the 
front lines.

From my perspective as head 
of the company’s independent 
philanthropic arm, it’s a dizzying task. 
As much as humanly possible, we 
like to stay in sync with our beloved 
parent. But the ability to respond – as 
the company must – to emerging 
market forces is sometimes beyond 

the reach of our static resources, 
both monetary and human. The fickle 
market isn’t helping either. And we 
make long-term commitments to core 
programs and to partner institutions 
that can’t be undone by the seduction 
of instant emerging media market 
forces.

So I take heart in the committed 
support of an understanding board 
and inspiration from these words of 
the company’s President and CEO 
Ken Lowe when he addresses the 
“unrelenting forces” of the market: 
“what doesn’t change,” he says, “is 
fundamentals. No matter how our 
news and information is delivered, 
there will always be great demand for 
excellence, accuracy and integrity. The 
challenge for journalists and media 
professionals will be to adhere to our 
standards in an age when unrelenting 
demand for instant communication 
is the taskmaster…never be willing 
to sacrifice those fundamental core 
values for the sake of immediacy.”

Fundamentals?  Principles? 
Integrity? Excellence? Accuracy? 
This resonates. This is stuff we can 
hang our hats on. This stuff embraces 
what we have always done and can 
continue to do well. So it’s back to the 
future with back-to-basics for us – and, 
I urge, for you, too. 

Luckily, our foundation’s board 
agrees; it has reaffirmed commitment 
to our core programs and relationships 
and it has strongly reaffirmed our 
commitment to the core values that 
drive our work. We will continue to keep 
our eye on the prize – the students 
– and minds trained on the end game 
– democracy. Our limited resources 
are focused and strategic so that every 
penny counts. We invest in students; 
we invest in programs that put students 
first; we invest in programs that expect 
students to master fundamental 
principles and skills.

As educators, you will never have 
all the resources you need or want. 
I hear your pain. Your programs are 
underfunded, investment lags in the 
physical infrastructure of your schools, 
you need space and technology. 
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Homecoming 
plans come 
together
By Barbara Mack

On October 21, Iowa State will 

play Texas Tech, but game time hasn’t 

been announced yet. We’ll gather at 

Hamilton Hall two hours before game 

time for conversation and presentation 

of the cherished Schwartz Award.

This year’s recipient is Pat Dean, 

the associate director of the Annenberg 

School for Communication at the 

University of Southern California. She 

received her BA from Iowa State and 

launched her career in broadcasting 

studying under Jack Shelley.

We’ll celebrate and enjoy a coffee 

and dessert bar and hors d’oeuvres 

designed to ward off the October chill. 

We look forward to seeing you.
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Personally, you are time-starved 

and over-subscribed and too often 
distracted by the bureaucracy of 
academe. You want steak, at least 
hamburger steak, which you should 
have, when the budget still allows only 
ramen noodles.

But none of these “lacks” is a 
good excuse for putting students who 
can’t write a decent sentence into the 
job market, for not being part of the 
solution for a diverse media workforce, 
for not mentoring or training your 
successors in academic leadership, 
for not assuring that all journalism and 
communications students understand 
their responsibilities to democracy 
and citizenship and a free society. 
Fundamentals!

You worry about being competitive 
for students in the academic 
marketplace. You are concerned about 
attracting today’s students who are 
cyberspace savvy and technologically 
wired or wireless. You want all the stuff 
that says to them that you are on the 
cutting edge, that you know exactly 
where the emerging media is going to 
emerge next.

And I hope you get everything you 
want. To a point.

What I really hope is that whether 
or not you have all the sexy do-dads, 
the high tech whatchamadoodles and 
the fancy folderobbles that you never 
lose sight of the fact that you are still 
the most valuable, the most important, 
the absolute indispensable weapon in 
the arsenal.

One individual. You. An educator. 
A real human being.

There is no substitute for what you 
can do for any student. Your ability 
to teach; your ability to inculcate the 
skills, provide the tools, awaken young 
minds to concepts and possibilities; 
your willingness to share your 
experience and expertise.

Technology is great. It’s 
fascinating and real, sometimes even 
useful. But what’s an iPod without a 
Ray Charles to give it life?  What’s 
a blog without a blogger who has 
something worth our time? What is 
anything without substance?

Only the quality of the content 
gives value to the most sophisticated 
media technology.

And, guess what? The ball is back 
to your court – and back to basics. 
Your specialty. Your expertise. Your 
ability to nurture the student who will 
become the professional who delivers 
the content. No substitute.

Your teaching isn’t just about the 
nuts and bolts, either. The basics of 
teaching embrace a human element 
at the heart of what makes a great 
teacher great. You may never know 
what it is you do that provides the 
spark to the tender. Maybe it’s a kind 
word, a well-placed inquiry, a cheerful 
demeanor, a pointed suggestion, an 
open door at just the right moment. 

Every young person needs an 
engaged adult in his or her life. They 
need teachers beyond knowledge of 
subject and skill in a classroom. They 
need understanding and compassion 
and caring of them as individuals 
– so that they can also become 
the kind of people – journalists and 
communicators – who will put their 
knowledge to work in only the most 
exemplary way. Following your model, 
of course.

When my hometown newspaper 
back in that smaller-than-the-Pentagon 
town printed the story of this award, I 
received this email:

Hi, Miss Clabes. Jerry…here. Just 
wanted to say it looks like you have 
made it big. If you forgot, I am from City 
High and I had a big crush on you. I 
have been married 37 years to the same 
girl, my old sweetheart from County 
High. We have two adopted children; 
one is 27, and one special little girl who 
is 18. She just a sophomore making a’s 
and b’s with help from teacher aides. I 
also have one grand-daughter two years 
old. 

Well, thank you for being my 
teacher.  You did help me come out of 
my shell. Congratulations. Do not get 
lost in the big city.

                    

        Your old student, Jerry…

I share this only to emphasize 
your importance as educators. Your 

students will not forget you when you 
have truly touched their lives.

Let me share one last story:

“What are we going to do,” said 
baby tiger to mama tiger in the jungle. 
“Here comes a hunter, and he has five 
rifles, three special sighting scopes, and 
devices to allow him to see in the dark?”

“Hush!” answered mama tiger, and 
she taught her cub how to sneak up from 
behind and pounce. 

The hunter was never heard of 

again.

Technology is fine and maybe 
wonderful and we’re not ever going 
to live in a world without it.  But it will 
never be a substitute for a good basic 
education – delivered by caring adults 
with a student’s best interests at heart 
– or for knowing how to use it.  

You are the high touch in a high 
tech world. No machine will ever 
replace you. No student will ever learn 
more from a machine than from you. 
For you, there is no substitute.

	 Thank you for all you do, 
and thank you for this really touching 
award.



Greenlee Advisory Council tentative schedule

GATEWAY HOTEL: Welcome Buffet, 6:30 - 8:30 p.m.

Buffet dinner to welcome new Council members Jerry Bowen, Pat Dean, John Arends, Lisa Meyer and Tom Wilson.

Special guest: Geneva Overholser. 

Faculty and staff invited to dine and say hello to Council members.

GATEWAY HOTEL: Executive Session

Reception: 	 ........................................................................................... 8:30 - 9 a.m.

Welcome: 	 Lou Thompson................................................................... 9 - 9:05 a.m.

Introduction of new 
Council members: 	 Lou Thompson................................................................... 9:05 - 9:15 a.m.

Remarks: 	 Susan Carlson, interim provost......................................... 9:15 - 9:30 a.m.

Remarks: 	 Michael Whiteford, dean.................................................... 9:30 - 9:45 a.m.

Executive reports: 	 Alsatia Mellecker (or Foundation representative)
	 Caralee and Chris Adams
	 Michael Bugeja, Lou Thompson

Adjourn for Hamilton Hall	 ........................................................................................... 11:15 a.m.

HAMILTON HALL: Open Session

Lunch in the Seminar Room with faculty and staff of the Greenlee School.

Introduction of 
new faculty and staff: 	 Michael Bugeja.................................................................. noon - 12:05 p.m. 

Guest Speaker: 	 Geneva Overholser on 
	 “Credibility and the Blogosphere” ..................................... 12:10-1 p.m.

Update on the 
Ph.D. proposal: 	 Lulu Rodriguez and Eric Abbott......................................... 1 - 1:30 p.m.

State of the School 
presentation: 	 Michael Bugeja.................................................................. 1 - 2 p.m.

Closing remarks and 
next Council meeting date: 	 Michael Bugeja, Jane Peterson, Lou Thompson............... 2 - 2:30 p.m.

Thursday, Oct. 19

Friday, Oct. 20
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